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SherifMakhlouf

Founder & Managing Partner of BOOST.

AUC Professor of Digital Strategy

EX Management Consultant

Advisor to small and large clients including MGM Grand,
Bank of America, Vodafone, Citi Bank.

Spent + $900K on Facebook and Google Ads

10 Years building digital strategies
Built more than 650+ customer acquisition funnels




Without a customer, you
don't have a business — all

you have 1s a hobby.

Don Peppers

@ cuotefancy
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AFRICA’S BUSINESS ¢

Facebook's annual revenue from 2009 to 2019 (in million U.S. dollars)
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2010 2011 2012 2013 2014 2015 2016 2017 2018

Source Additional Information:
Facebook Worldwide; 2009 to 2018
@ Statista 2020
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The power of Facebook

ATargeting
ALearning
AMediums
AProducts
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LOCATION

@ Everyone in this location
@ People who live in this location
@ People recently in this location

@ People traveling in this location

£8

AGE

Select the minimum and maximum
age of the people who will find your
ad relevant.
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INCOME

Household income:

@ Top 25-50% of ZIP codes (U.S.)
@ Top 10-25% of ZIP codes (U.S.)
@ Top 10% of ZIP codes (U.S.)

@ Top 5% of ZIP codes (US.)

@ Complicated

@ Engaged

@

GENDER

@ All
@ Men

@ Women

LANGUAGE

Leave this blank unless the audience you
are targeting uses a language that is not
common to the location you have chosen.

Type in any language to get started

%

RELATIONSHIP STATUS

@ Civil Union & Married

@ Divorced @ Separated

@ Domestic Partnership @& Single

@ InaRelationship © Widowed

- BEHAVIORS -

Reach people based on purchase behaviors or intent, device usage, and more. Some
behavior data is available for U.S. audiences only.
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MOBILE DEVICE USER

@ All mobile devices by brand

@ All mobile devices by operating system

@ Android: 360 degree media not supported
@ Android: 360 degree media supported

© Facebook access (mobile): all devices

@ Facebook access (mobile): feature phones

@ Facebook access (mobile): smartphones
&tablets

@ Facebook access (mobile): tablets
@ Network connection

@ New smartphone & tablet users
© Owns: OnePlus

@ Mobile device use time

L

ANNIVERSARY

@ Anniversary within 61-90 days

L

CONSUMER
CLASSIFICATION

@ People who prefer mid- and
high-value goods

@ People who prefer high-value goods

@ Open Relationship

@ Unspecified
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DIGITAL ACTIVITES
© Operating system used
© Canvas gaming
@ Console gamers
© Facebook Payments users (30 days)
© Facebook Payments users (90 days)

@ Facebook Payments users (higher than
average spend)

@ Facebook access: older devices and OS
@ Facebook page admins

@ Primary email domain

@ Small business owners

@ Technology early adopters

EXPATS
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INTERESTED IN
UPCOMING EVENTS

@
MARKETING API
DEVELOPERS
(LAST 90 DAYS)




The power of Facebook Ads

<
Delivery - Bid Strategy Budget LRBES
e Active (Learning) @ Learning phase progress

About 50 purchases recommended
Based on 7-day click and 1-day view attribution window

o Active
Initial learning comple

After you create a new ad set or make a significant edit to
e Active an existing one, our system starts learning who to show ads
Initial learning comple to. This learning isn't a change to the way our system works,
but we're showing the status to let you know when
o Active performance is still stabilizing. Learn more.
Initial learning comple
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Attributes

Attributes

Attribute
X

Interests

Age

Gender
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