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AFRICA THE NEXT TECHNOLOGICAL GROWTH FRONTIER

Big Numbers

P oy

. Total Population L X X
. 1,32 Billion

2,4 billion by 2050. Urbanization will grow from 43% to 56% in 2050.

Social Media Users

Phone Connections 16% penetration rate.

Billion ) |
' Mobile !

African business potential will reach

digital economy.
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' US$5.6 Trillion |
i from 2020 to 2025. This will be mainly driven by the ﬂ n i
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SourcesITU, GLOBALWEBINDEX, EUROSTAT, GSMA Intelligence, Regulatory Authorities, APJII, United Nations, United NaitamBpA&DBI|cKinsey
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Big Problems

: Gap in 4G coverage
I & adoption in 2019

Africa has the lowest
Adult Literacy Rates in

77%- I\/Iales E'
64%- Females

This is compared to the global
' averages of 90% for males and 83%

1 device affordability
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' Low internet penetration of

overallunemployment
rate. Much higher than the
3 global average of 8%.

of all people living with
IV live in susSaharan

21 million young peoplare out of school by secondary
level in susSaharan Africa. In 2019 more than 57 millio
' children were not enrolled in school.

The proliferation of African digital services will drive digital inclusion and engagement—Babgbgn Africa. Auqmented byetbrojected
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Big Opportunities

Youthful Continent

. 1
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under the age of 25, representing vita,:
productivity potential.
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Mobile internet users willgrow to

483 Million

by 2025 representing penetration rate of 39% from 239 million users in 2018
with a penetration rate of 23%. This is a CAGR of 10,6%.
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4 G Will grow from |

. 7% to 23% of total;
A dconnections from 2018 to 2025!
5G connections will be 3% of

total connections in 2025.:
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Mobile industry

contribution to GDP

will grow to

US$185
Billion

by 2023 (9,1% dbtal GDP) from
US$144 billion (8,6%) in 2018.
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AFRICA'S BUSINESS HE

DIGITAL APPLICATIONS OVERVIEW

The digital mobile applicatiommow cover every aspect of modern life, including shopping, bookings, service needs, learning, food, including businegssentana
The year 2021 is projected to be all about mobile apps, with growing focus toBapAppsind handy business processes apps (some provided as SaaS).

Consumer (B2C) Business (B2B)

Overthe past 5 years, Digital applicationsfor managingbusinesshave been
instrumental in improving efficiency of business operations through
integration into backend enterprise systems These have driven overall
adoption of mobile apps

Accordingto ThinkMobile 2020 there are 33 categoriesof appsin GooglePlay
and 24 categoriesin ! LILJAppStore Accordingto Statisticaresearch there
are 7 app categoriesthat havemanagedto reachmore than 3%of users

Mobile Application Categories TrendingApp category Popular Apps in 2021

Games 24.43 1. Payment Processing PayAnywhere, Fattmerchant, MasterPass
Business nnmmmmmmmmmm———“ 10.07
Education ne— S 52 2. Content Management Episerver, Hyland Software
> Lifestyle mmmm— S.61 3.CRM Highrise, Pipedrive, Zoho CRM
S Entertainment s 6.31
§ Utilities e 4.95 4. Order Management GOFrugal,
Travel :
ravel m——3.98 5. Customer Support ZenDesk, TeamSupport etc

Book mmmmm 2.99
Health and Fitness s 2.97 6. Emailmarketing Systems Mailchimp, HubSpot, ConvertKit and more
Food and Drink mmmmm 2.83

7. Resource planning Jira, Saviom, GanttPRO and more

0 5 10 15 20 25 30
% 8. HRM WorkBright, Sage HR




RELEVANT REASONS FOR SME FAILURES
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Lack of Planning
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Limited Tracking of Finances
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1%

Poor Management
of Business

Limited knowledge of Operating
Environment
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Sources : theentreprenuer.com; forbes.com; worldbank.o
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AERICA'S BUSINESS HEROE

Five Needs in a typical day for a Business Person

/ 1. Customers & Supplier engagement and insights

Informed on operatingandscape 7 market for

2.
ﬁ opportunities or threats
l | | \ 3. Peopleengagement and productivity

4. Pulseon the organisation value chain activities

Organisation

\ Level 5. Insights from customers and market /

4 .

L 2. Informed on operatingandscape 7 market for
opportunities or threats

Customers & Supplier engagement and insights

' “ o n 3. Peopleengagement and productivity
= Individual 4. Pulseon the organisation value chain activities
_-f Entrepreneur Level 5.  Insights from customers and market

Agricultural Equipment & Accessories
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Considerations Bug free Value (Productivity) Cost On the Go
Top 5 Areas ProjectManager Money Manager Idea Manager File Manager
Everythingyou need inTasksand Make and account for your money. : Storing of ideasnddiscussions Storage ofiles and documents Engaging of customeustomer
projects, documents, plus comms. i Reporting for Financial Statements & satisfaction, while expanding your
Taxes reach, managing support costs,
PUFpOSG increasing conversions

Recommended Application

Asana
A Most features pest price & free
A Lessthan 15

A Free standardrersion

Wave
A Categorieg/our expenses and A
sales.
A Simple and Free A
A

Free standardrersion

Evernote

Free standard version

Minute taker especially ideas
and informal meetings on the go:
Blogposts, articles and you tube
video

Premium is $14/month.

Google Drive

A Do not pay for every user,

A Create folders for departments
and teams (TeamDrive).Guite
Suite apps (mail, docs, slides,
sheets)

$5/month

WhatsAppfor Business

A Engage and interact, groups for
clients, teams, showcase

A Linked to Facebook page

Free

Similar
Application

L

Basecamp

ab

sage @b

FRESHBO&

cloud accounting
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AFRICA’S BUSINESS }

SocialPayments Trends

1. Over atrillion dollars in informal payments are made globally each g¢e2P) and mobikpayment appsvere the main drivers
2. SuperAppsire now bridginghe gap between mobileommerce apps and mobile wallets forstore purchases

A Socialapplicationsare migratingto socialpayment platforms with WeChatand CONSUMER TECHNOLOGY
FacebooKkeadingthe space

4 LevelU - w

A More and more appsthat started with narrow scope(e.g. EcoCaslon payments ) P ] Sasaj  SouerecEn M

in Africa, or GoJekon ride hailing) are now evolvinginto diverse ecosystems & Pay Sasai popmoney i) mEres

(SuperApps)vith highuserengagement i payaiand)

QJBU'NG Phone Only P PayPal | @ wssiet

A Accordingto GSMA social paymentsis the next big driver of mobile money in By B = ww‘ venmo

Africa, smallbusinesshrough mini-app programsare startingto leverageon the ueER rabbedost —

growinguserbasegthat comeswith socialpaymentsand SuperApps Carrier Billing - — Remittances

. OpenTable R@ bit
. .. o . . . . %°® == a itreserve

A The Africandigital communityis now seeinga new trend in socialpayments,as ooky  Ctortumo ‘ Mash s (i

evidencedby the growth in Superapplike Sasaiallowingusersto Chat,Payand = m
Explore) Mpesa(providingpaymentrails),Habari(digitalmarket Place)and more. #PAYONE| (Google]

netsizel hoxPAY! BANGO! | g pmcm|  porcret

SuperApp Payments Players

venmo m Fa'.'l T m ' M~PESA i_j

@ Sasai roms
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Social Paymentg What does it mean for Businesses in Africa

/ Place to Go Everywhere \

Customersvisited to the business Business now go to the customer

What Does it Mean for SMES?

Marketplace

— Social Media ——M Wide Acceptance
| | — |

Access Additional tools Payment Methods Payment Service Providers

A Global A Customer insights A Card A MoMo
A Diverse A Scalability A Mobile Wallets A Banks
A Low cost A Bank accounts




